Sell a story.

Gilles Payette began his career as a

bronze sculptor, but quickly found himself
fascinated with cast glass. So he built his
own furnace and began selling bowls at
the Buyers Market.

Today, he sells one-of-a-kind sculptures.

Find this : IS more at the
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Sell a love story.

Chelle Kraus chose a legal career over an art career.
But when demand for her jewelry exploded, Chelle traded
the courtroom for a studio and never looked back.

Emanuela Duca disappointed her Italian mentor
when she moved her jewelry business to the U.S.
Now her work is sold at more than 40 retailers
and museums across the country and
around the world.

Premier Jewelry Pavilion

Experience love at first sight with nearly
100 designers in high-karat gold, platinum,
diamonds and precious stones. Entice your
customers with handmade luxury, and
they'll fall in love with you.

Jewelry Preview
February 14, 2008, 4-7pm
Shop the Jewelry Preview and win a free vacation!

FEBRUARY 15-18, 2008 800.432.7238 x211
JEWELRY PREVIEW: FEBRUARY 14 WWW.AMERICANCRAFT.COM



Sell an inspired story.

Daniel Grant was a marble sculptor from California.
Ingela Norén was a weaver from Sweden. They met in Itally,
fell in love and now create furniture, mirrors and clocks together.

Inspired Interiors

Stir your customers’ passion for handmade
home décor at the Buyers Market. From the
sublimely contemporary to the superbly
eccentric, you'll find furniture, lighting and
home accessories for every customer.

Roger Wood compares building clock
to conducting an orchestra of found
His studio houses hundreds of
boxes overflowing with artifa



Sell a success story.

2008 NICHE Awards

Discover the most provocative new work in contemporary craft. Join us as we unveil the winners of the 2008 NICHE
Awards in both professional and stud 2008 NICHE Awards finalists opens on
the Concourse on Frida ony is free for all Buyers
Market participan

Kino Gueérin won a NICHE Award for the first time in 2007. Now his
furniture is sold in galleries across the country.

Buyers Market Party

Warm up those vocal chords, dust off your tap shoes and clogs, and get your juggling balls in the air...

it's time for the Buyers Market Talent Show!

Now accepting contestants!

Prizes awarded for Best in Show, Most Original Act, Funniest Performance, and more.

Visit www.AmericanCraft.com/talentshow.html to sign up. Buyers and artists welcome! No pet tricks allowed!
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Sell more than gncts
Sell a story.

Each of the thousands of items at the Philadelphia
Buyers Market of American Craft is made by hand
in the U.S. and Canada.

Shop the show.

Talk with the artists.

Hear their stories.

Your customers will thank you. ‘
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Show Schedule

Thursday, February 14

Noon-4pm
4-7pm

Friday, February 15
8:30-10am
10am-6pm
Noon-1pm

12:30-1:30pm

Saturday, February 16
8:30-10am
10am-6pm

12:30-1:30pm
8pm-Midnight

Sunday, February 17
8:30-10am

8:30-10am
10am-6pm
12:30-1:30pm
12:30-2pm
6pm

Monday, February 18
8:30-10am
10am-3pm

Pre-Show Buyers Seminar (Topic TBA)
Jewelry Preview

Breakfast Seminar (Topic TBA)
Exhibit Halls Open

New Buyer Orientation

Fashion Show Featuring Wearable Art

Breakfast Seminar (Topic TBA)
Exhibit Halls Open

Fashion Show Featuring Wearable Art
Buyers Market Talent Show Party

The Insider’s Guide to Galleries, Sponsored by ABI
(ARTISTS)

Table Topics, Sponsored by C.R.A.ET (BUYERS)
Exhibit Halls Open

Fashion Show Featuring Wearable Art

Preferred Buyers Luncheon for Preferred Galleries
2008 NICHE Awards Reception and Ceremony

Breakfast Seminar (Topic TBA)
Exhibit Halls Open
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SAVE THE DATE!

2008 SUMMER SHOW

AUGUST 2-4, 2008

Exhibiting at the summer Buyers
Market of American Craft gives us the
opportunity to show buyers our work
closer to their biggest selling season.
It lets us put our freshest and most
recent creations in their hands. It also
allows us to interact with our buyers
in a way that cannot be done on the
phone or with postcards.

— Mark & Brenda Rosenbaum,
Rosetree Glass Studio
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